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GROUNDHOGS

Neath based Groundhog UK Limited, the major manufacturer of
mobile welfare units, and strategic alliance partner GenQuip plc
have invested over £1.5m in a new 30,000sq.ft factory.

Overwhelming Success

Since forming this alliance, sales of Groundhog mobile welfare units
has been an overwhelming success, and this new facility has been
developed to keep up with the demand for their products.

50,000 sq. ft. Floor Space

The contract for the factory was handed to local construction
company, Derwen Construction. Adjacent to the existing Groundhog
premises, the total floor space is an impressive 50,000 sq, ft.

Doubling Manufacturing Capability

Groundhog UK Managing Director, Paul Radcliffe, explains, “the
extra space will double our manufacturing capacity, improve our
health and safety procedures, allow us to hold more components

and generally enhance our overall efficiency.”

State-of-the-Art

Providing state-of-the-art finishing and final completion facility,
the factory includes modern offices, a stylish reception area, and

spacious welfare and changing facilities.

A Full Range of Products
The GenQuip/Groundhog partnership now offers a complete
range of welfare units, starting with the smaller Piglet to the

fully hydraulic, 10 people Groundhog GD500. Continuous product

development is on-going and bespoke models can be produced
for specific requirements.

30 Years

Groundhog UK has been manufacturing bespoke trailers for over
30 years, employ over fifty staff and anticipate adding at least
another 20 when the new unit is commissioned in January 2007.

Committed

GenQuip plc are committed to supplying the highest quality

mobile welfare units, with a first-class after sales back-up service.

COMPLIANT
WELFARE

The Health and Safety at Work Act for Welfare instructs contractors to
provide statutary welfare facilities on transient sites were three or more people are working.

The facilities encompass rest and eating, sanitary conveniences,
drinking water, together with the storage and changing of
clothes. The Act requires all outside contractors including
landscapers, agricultural workers, and outside event contractors
to comply with the regulations. Failure to comply could result in
the closure of the site.

GenQuip quickly recognised that a mobile welfare unit would
become a prerequisite for all types of contractors. They formed a
strategic alliance with the specialist trailer manufacturer,
Groundhog UK Limited to commence producing the Groundhog
mobile welfare unit that guarantees all contractors are
compliant with the HSE regulations. Operations Director, Dennis
Hughes, explains, “We developed our Groundhog range of
welfare units, not only to abide by HSWW regulations 20 to 25,
but also with the suitability of the contractor in mind. The
Groundhog has all the facilities of a static unit yet it can be towed
by a Transit type van.

Using a Groundhog welfare unit means that the contractor will be
relieved of the hassle and expense of arranging transport and
off-loading.”

Expansion Plans

Dennis Hughes, Operations Director of GenQuip plc, has welcomed
the opening of the new Groundhog factory. “With the on-going
support from our clients, it was vital that we increased
production in order to keep up with demand and plan for the
future, we are preparing to augment both the Groundhog and Piglet
range with a line of improved static welfare and secure storage
units and the new factory is integral in our expansion plans.”

Additional CNC Brake
The existing manufacturing facility has also been expanded to include
a new laser cutting machine and an additional CNC press brake.

Market Leader

GenQuip plc is now the market leader in the supply of mobile
welfare units to the UK rental market, is ISO 9000 registered and
holds Investor in People status.

The Groundhog GP360
is fitted out with a
microwave oven, kettle, wall
mounted heater, and warm
water washing facilities.
There is a self-contained
toilet area with recirculating
toilet and separate drying
room. An integral 5.0kVA
super silenced generator
provides power to the unit
and there is an option for a
9.0m external lighting mast.
The Groundhog has Network
Rail approval and is supplied
with an electrical installation
test certificate.

Network Rail Approved

The Groundhog 360 is Network Rail approved (approval no.
Tel/14958/005) and GenQuip have thoughtfully provided a
number of start-up options - hydraulic or manual - enabling a site
to be up and running without delays.

Spares, Repairs & Training

A full range of spare parts is stocked with workshop and field
service engineers available for repairs and maintenance. Training
programmes have been developed, often tailored to suit the
specific needs of individual GenQuip clients.

Static Units

GenQuip recognises that in some situations a static unit is a
necessity and have developed a range of units that will
accommodate 6 to 10 persons, which are also available with a
petrol, LPG or diesel GenSet PowACcom generator.

The Groundhog as already proven to be
popular with many different types of
contractor and GenQuip report healthy
sales to many leading plant tool and
accommodation rental firms.

The strategic alliance partnership
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The strategic alliance partnership

WELFARE

Q. What are the recommended service intervals for the toilet?
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GROUNDHOG

Q. Which Legislation Does the Groundhog Welfare Unit Comply With?

Frequently Asked Questions
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A. The Health and Safety at Work Act for Welfare regulations 20 to 25. A. Once a week - with normal usage - six persons on a 5-day week.

Regulation 20 - Sanitary Conveniences

Regulation 21 - Washing Facilities Q. What is the capacity of the fuel tank of the generator?

Regulation 22 - Drinking Water A. 48 litres - giving approximately 19 hours with a petrol generator and 25 hours with a

Regulation 23 - Accommodation for Clothing diesel generator

Regulation 24 - Facilities for Changing Clothes
Regulation 25 - Facilities for Rest and to Eat Meals

Q. What are the recommended service intervals for the generator?

Q. What is the warranty period for the
Groundhog unit?

A. Every 200 hours - by an experienced generator

service company.
A. 12 months - subject to certain conditions - refer to your

GenQuip/Groundhog dealer or contact us direct for details.

Q. What are the recommended service intervals
Q. What type of vehicle do | need to tow a Groundhog
Welfare Unit?

A. A suitable equipped vehicle that has a
gross weight capacity of 1800kg.

for the complete Groundhog Unit?

A. Every three months

Q. Where can | get replacement keys?

Q. What is the maximum speed | can travel at whilst towing A. For replacement keys contact

a Groundhog unit? GenQuip.

A. 50-mph maximum - the unit is not designed for high

speed towing or manoeuvring. Q. Where can | get replacement

it?
Q. What sort of ground do | need to install the Groundhog unit on? parts for the Groundhog unit?

A. The ground must be firm and level. A. Contact your GenQuip /Groundhog agent or call us direct

Q. How many litres of fresh water does the toilet require?
A. 30 litres

Q. What optional extras are available for my Groundhog unit?

A. Corner docking points for securing additional items of equipment such as compressors

Q. How much chemical is required when replacing the water and when should | replace it? etc., A light mast, cable entry points, a safety pack and a start pack ready to get your

A. Minimum of 25ml per tank full and when the water changes from blue site up and running without delay. Auto start, start on demand.

DUNCAN DISORDERLY

MPBA Golf Day

Other guests and association members joined the Golfers for the gala dinner. The
guests listened to an often enlightening, colourful and entertaining discourse from
guest speaker - Duncan MacKenzie - who amused the diners with chronicles of his

The event had been organised by the Modular and Portable Buildings Association playing days.Then the tompetition winners'where announced.

(MPBA) - the leading trade organisation for the modular and portable buildings
industry. This was their 7th successive event and the second occasion that it had been
staged at the Wetherby club.

The Winners Roll of Honour was,
- Mark Hirons - Servaccomm Redhill Limited
- Jonathan Hunt - Atco Stuctures Limited
- Matt Delany - Servaccomm Redhill Ltd
- Alan Wilkinson - Modular UK Limited
- Phil Johnson - Atco Structures Ltd
- Ed Delany - Servaccomm R’hill Ltd
- Stevg Wightman - Modular UK Ltd

The MPBA secretary Jackie Maginnis and council member Maurice Sellars worked with
GenQuip’s operations director Dennis Hughes to ensure that the day went smoothly and
most importantly guaranteeing that everyone had a good days golfing.

This year’s guest was the ex. Leeds and Nottingham Forest star Duncan McKenzie famed
as the one-time most expensive footballer in the country and his extraordinarily ability
to leap over a mini car. Unfortunately, no mini cars were available to tempt Duncan to
repeat this feat, but all the players-and guests were entertained with his humorous
recollections of his illustrious playing career.
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Alas, the members and diners never found out if
Duncan can still jump over a Mini!

At 10.45pm the first of the ten teams began to negotiate the 18-hole course. The teams

were made up of either three or four competitors and all represented the modular and

portable building industry from many parts-of the country. The competition was intense

but friendly - with a variety of skills and an array of handicaps: '

As the players centred around the first tee, many were already making excuses for-an
anticipated poor round! “I've just bought'some new. clubs and I haven't tried them out
yet” was a common statement. “I'm recovering from a bad back”-was one person’s
excuse and “I've never played this course before” was put. forward by a number of
golfers - despite some of them looking suspiciously similar to mortals that graced the
course last.year! X

GenQuip executives were delighted to be honoured in the
2006 Fast Growth 50 - the top 50 fastest growing Welsh
businesses.

As one of the UK’s leading suppliers of mobile and static
welfare units to the rental industry, all their staff
were celebrating winning first place in the Business-to-
Business category.

They also achieved a formidable 5th place overall with
their annual growth rate topping an astonishing 651%.
Operations Director, Dennis Hughes, was delighted to
receive these awards, “We are rapidly extending our
range of mobile and static welfare units, and our forecast
is for continued expansion throughout this year and
beyond,” he added.
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GenQuip consistently grows because of the
complete focus on the customer throughout the
business and total customer satisfaction paranoia.

GenQuip’s position - we are a major supplier to the British,
and increasingly the European, rental and construction
market. The products supplied includes mobile or static
accommodation and welfare units.

Our mission is to be the major supplier to the worldwide
rental and construction industry, providing a wide range of
superior product solutions, delivered by the most committed,
enthusiastic team anywhere.

Our Strategy is fundamental to us achieving our mission.
To become the major supplier to a global sector we have to have
superior customer management and that is the basis of our
strategy. Our whole business revolves around this, and that is what
drives our expansion. The customer is at the centre of our business
and we plan to get even closer by building our understanding of
their needs. GenQuip is determined to provide the right product
with the right level of after sales service.

Our values are burned into the consciousness of the organisation.
Everyone knows them and uses them in the way we work. They
are the reason why we are a major force and why our market share
is growing faster than our competitors.

* Improvement
 Customer delight
e Open communication

e Integrity
 Positiveness
* Empowerment

e Teamwork * Respect
e Innovation * Enjoying work
* Excellence » Motivation

These values are the core of our customer management strategy.
They define the way our people interact with our customers.

Customer value is uncompromising integrity. Customer delight

drives us to solve problems and provide gold standard service.
We strive to constantly improve our already high standards.

PIGLET
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HSE Compliance for Contractors on the Move

£
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New off the production line from GenQuip is
the Piglet. Built for contractors constantly on
the move, GenQuip have developed the
diminutive Piglet. The Piglet has many of the
features and benefits found on the best selling
Groundhog series, including the ability to be towed to and from
site by a suitable vehicle, but without the hydraulic installation
system. Quite simply, the operator secures the Piglet by
deploying two rear stabilisers and securing the tow hitch with a
padlocked steel cover.

The Piglet is available with petrol, LPG or diesel PowACcom
generator. It features a combined toilet, drying room and
washroom secured by one steel door with an integral lock.
GenQuip expect the Piglet to be successful with road
maintenance teams, utility workers, landscape and Local

Rest/Kitchen area

Re-circulating Toilet area

Our people are empowered to resolve issues without delay.
Excellence is our byword and we are renowned for the
creativity of our people and innovative products.

This customer management strategy is founded on the bedrock of
our values. They describe how we deal with our customers and are
the modus operandi of everyone in the business. Irrespective of
who the customer has contacted within the organisation, they are
treated in the GenQuip way. This policy places our customers
needs at the heart of the strategic plans: an approach which
regularly results in us getting “Supplier of the Year” awards from
our customers

We have strategic Account Managers for all our regular
customers. Their focus is on understanding the needs of our
customers in terms of product, delivery and after sales service and
to provide a solution. This has made us No.1 in our key markets.

We then raised the bar. We are now doing all we were, with the
addition of working with our customers at the strategic level so
that we get to understand the needs of their business as a whole.
This way we are helping our customers to achieve their goals
rather than simply providing a better product than our
competitors. In addition to understanding customers needs
better and therefore selling more to them we have also
strengthened our relationship as they realise that we now care
passionately about their success and are not just another supplier.

A key goal is to provide our customers with more and more of
what they are buying. For each customer the Strategic Account
Manager is backed up by a team that adapts constantly to the
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Authority contractors.

The Piglet complies with
the Health and Safety at
Work Act for Welfare
Regulations 20 - 25 and
has Network Rail
approval. It can be
legally towed to site by a
Transit type vehicle.

“We produced this unit in
response to requests from
our tool hire partners”
explained GenQuip Director, Dennis

Hughes; “the rental market for mobile

welfare units is continuing to expand, but some users

have to make multiple stops during the working day and
therefore they needed a very quick and simple installation
method - the Piglet is perfect for this type of contractor”
added Dennis. The Piglet is ideal for contractors working in
areas where total security is not the highest priority, but HSE
compliance is paramount.

Padlocked Tow Hitch
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Easily Deployed Stabilisers

BUSINESS

. changing needs of the customer. This is the key driver of our

- new product development with our customers which enables

us to supply them with what they want. Everyones goal in the
business is to support the Strategic Account Managers in the
realisation of our aim.

Using customer feedback, internal discussions and
experience we have developed consistent ways of working
which dovetail very closely into the needs of our customers.
We are passionate about not only being the best but also
being as good as we possibly can. Our customer
management policy has identified which service issues are
important to our customers and through discussions we have
arrived at the best solutions.

Working strategically with our customers enables us to understand
their requirements better and resultantly tailor our offering more
closely. This also gives us a better understanding of how their
requirements are going to change in the future.

THE PERFECT 10

Our business is driven by our customers and our key goal is
total customer satisfaction. After every delivery we send a one
question survey by e-mail which asks the customer to rate us
out of 10 on the whole buying experience which includes order
placement, delivery, and quality of product. We believe that
every customer has the right to expect 10 out of 10 service
everytime they buy from GenQuip, and are committed to
consistently meet that standard. To achieve it we need our
customers to tell us when perfection has been missed and we
make it as easy as possible for them to do so.

In addition to the after delivery survey we send a quick general
survey every 6-12 months. We ask our customers to rate us out
of 10 taking everything into account. The proof of the pudding
is in the eating and the foundation of the system is our
absolute: commitment to act on issues identified and
endeavour to stop them happening in the future. Customers
will receive a phone call and together we will develop an
action plan.

It takes only a few seconds to score us and return the e-mail so
please try it yourself. Give us a rating and see how we respond.

Window/Shutters

Water Heater/Sink

+— Recirculating WC

I— Generator






